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	Course Title and Code:  Effectively Communicating Your Brand through an e-portfolio and e-resume


	Provide a description of the Honors Contract and your study plan. 

Overall Objective: In one to two sentences, explain how you plan to achieve greater depth and rigor than the course demands and what you expect learn or be able to do as a result of your studies.  Include a copy of the course syllabus with your support materials.

In Business Communication, we will focus on reconstructing our verbal and written communication skills to respond to the changing business environment of today’s world. In addition to what my colleagues will be doing, I will look at an electronic resume and portfolio as a means of effectively communicating my brand in the business world, which will be a significantly more in-depth and rigorous application of the current class objectives.
Benchmarks: Briefly describe 2-4 benchmarks you will reach in order to succeed in your overall objective.  These benchmarks should be assessable, but independent of the course requirements and should not negatively affect your course grade.

Key: benchmarks explain step-by-step, how you will learn what you need to learn in order to achieve your objective. (Your professor can help you with this!  Don’t be afraid to ask.) 

1. Examine and research recent articles and collect an annotated bibliography of sources on how to best represent yourself on existing social media networks, i.e LinkedIn in order to begin collecting information on best practices for my own strategy.
2. Survey best practices on building your resume through the Web 2.0 and social media networks. Then, I will demonstrate what I have learned by writing a 1-2 page summary of my findings of how to best construct a stellar resume in the business world. 
3. Analyze most effective means by which college students can create a e-resume and e-portfolio in order to create and present a tutorial to 70 honors students.
4. Create my own e-resume and e-portfolio utilizing these mediums and mentor students doing the same in order to refine my skills.
Assessment: Providing your receive a B in the course and achieve greater depth and rigor by ​​achieving the benchmarks above to your professor’s satisfaction, you will receive honors credit for the course.
Professor Carroll will assess each of the benchmarks to the specific weeks. In addition, several SMC MBA students, working professional who hire using e-resumes and e-portfolios, will provide feedback on the efficacy of my work.

Curriculum Plan Summary and Schedule: 

a) By what means to you hope to accomplish your goals?  Explain the method by which you will accomplish your goals.  Break down the semester into assessable chunks and set specific deadlines for specific parts of your contract so that you might be able to track (and take comfort in) your incremental progress.
Date 

Purpose

Week of September 13th  

Research means of personal branding
Week of September 27th  

Work on small write-up of research found
Week of October 11th 
Develop presentation of best practices
Week of October 25th 
Start planning for e-portfolio and e-resume
Week of November 15th 
Review progress on e-portfolio and e-resume
End of Semester 

Present final e-portfolio and e-resume
b) How often will you consult your professor and describe the role your professor will play in the process.   
I will consult Professor Carroll every other week to assess my benchmarks.
c) What special qualifications, skills or clearances you will need (if any) in order to successfully complete the contract? i.e. CPR training certificates, an IRB clearance etc. 


	


Signature of Professor  Date       Signature of student  Date           Signature of Director Date
​​​​​​​​​
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*PLEASE RETAIN A COPY OF THIS CONTRACT PROPOSAL FOR YOUR RECORDS*
