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	Provide a description of the Honors Contract and your study plan. 

Overall Objective: In one to two sentences, explain how you plan to achieve greater depth and rigor than the course demands and what you expect learn or be able to do as a result of your studies.  Include a copy of the course syllabus with your support materials.

While my colleague will merely work on one aspect of an advertising campaign with a product that has been provided, I will develop a comprehensive advertising campaign for a new product which I will fabricate. My colleagues will create a strategy for an established brand, while I, through research on consumer behavior and preferences, will establish my fabricated product’s brand within an established consumer market. For the major outcome, I will articulate a creative strategic advertising campaign and pitch it to Professor Holden as a final take-away for a client.
Benchmarks: Briefly describe 2-4 benchmarks you will reach in order to succeed in your overall objective.  These benchmarks should be assessable, but independent of the course requirements and should not negatively affect your course grade.

Key: benchmarks explain step-by-step, how you will learn what you need to learn in order to achieve your objective. (Your professor can help you with this!  Don’t be afraid to ask.) 
1. I will identify a niche in an already established market then fabricate a hypothetical product to advertise within that market in order to learn to create a targeted advertising strategy.
2. I will research different consumer targeting in order to do a consumer analysis and cultural trends. This research will help me understand consumer behavior that will be useful in future advertising opportunities.
3. Write a creative brief which will entail the consumer, category, and product information. Having a creative brief will help me learn to focus the “product message” in a communication strategy, which is essential to every advertising plan.
4. Develop a concise media plan which will include numerous creative concepts in different mediums. Learning about different mediums is essential to creating a well-developed advertising plan for a client.
Assessment: Providing you receive a B in the course and achieve greater depth and rigor by achieving the benchmarks above to your professor’s satisfaction, you will receive honors credit for the course.

Professor Holden will assess each of the benchmarks to the specific weeks.

Curriculum Plan Summary and Schedule: 

a) By what means to you hope to accomplish your goals?  Explain the method by which you will accomplish your goals.  Break down the semester into assessable chunks and set specific deadlines for specific parts of your contract so that you might be able to track (and take comfort in) your incremental progress.
b) How often will you consult your professor and describe the role your professor will play in the process.   
Professor Holden and I will consult every other week to assess my progress.
Date 

Purpose

Week of September 27th   

Meet to discuss possible category and product ideas

End of week of September 27th 

Decide upon project category and particular product

Week of October 4th
Conduct Consumer Research

Week of October 11th 
Category and consumer analysis discussion
Week of October 15th 
Creative Brief Assessment
Week of November 1st
Media Plan Assessment
Week of November 15th
Work on Presentation

Week of November 29th  

Pitch Idea to Professor Holden
See below for detailed explanations of my process
c) What special qualifications, skills or clearances you will need (if any) in order to successfully complete the contract? i.e. CPR training certificates, an IRB clearance etc. 
None.
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*PLEASE RETAIN A COPY OF THIS CONTRACT PROPOSAL FOR YOUR RECORDS*
CATEGORY ANALYSIS:  identify which category the product is competing in, define the elements of the category and key competitors within the category-where are they advertising, what is their message, what does their communication look like and a point of view on that communication.  I will define the category specifically in terms of size (number of competitors, size and spending behind category, strengths, weakness and opportunities of each competitor, etc).  Key learning will include how to analyze a category and determine how my product will be differentiated and successful versus competitors.
CONSUMER ANALYSIS: Who is my consumer?  Define this target audience not only demographically but psychographically-bring them to life.  What is their behavior in the determined category, what motivates them, etc.  Key learning will include defining a target audience in a holistic way-making sure that all aspects of the consumer are known and defined.
CULTURAL TRENDS: What cultural trends are out there that affect my product? What cultural trends are important to this consumer? How will any current or new trends impact this launch and what trends am I going to use to my benefit?  Which trends pose a potential threat to your product’s success?  The cultural component will be part of the consumer and category analysis.

CREATIVE BRIEF: The brief needs to be influenced by the final analysis of consumer, category and product information and essentially defines the sweet spot of what needs to be communicated in advertising.  I will write a brief, using the class template, so that the "creatives (me)" have an inspiring brief to work from and they know exactly what needs to be communicated in the advertising.  This is a one page clearly written and single minded creative brief that defines exactly what needs to be communicated in the advertising.  Key learning includes a brief, clear and concise articulation of a communication strategy.
CREATIVE CONCEPTS: The concepts will include any medium I am considering (consideration is primarily based on which medium my consumers uses) but at minimum I need to include at least 2 different mediums (i.e., TV and magazine or billboards and radio).  They should be rough drawings or comps.  If planning TV or radio, I must have script (s).  All ideas must be brought to life as best as I am able to do, must be well presented, thought through and clearly laid out ideas sell better.

MEDIA PLAN: I will develop a plan that includes media objectives, strategies, and media selection. Specifically, what mediums are the best way to reach my target audience and why, what type of programming/magazine/newspaper selection and why, what seasonality and why, etc.  I will also include the rationale behind all of my recommendations.

RESEARCH: I will conduct some research throughout the process whether it is on the name, the packaging, the strategy, the creative concepts etc.  This is my chance to incorporate any research that influenced my decisions and how it helped shape the process.  Insights garnered from consumers are always more meaningful and relevant.
EXTRA: Any additional thoughts/insights/added value I want to add…..This may be interesting promotional ideas, sampling ideas, branded entertainment ideas, etc.  It will be a requirement that I have at least one non-traditional media creative concept.
